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Figure 2. MacEachren’s expanded graphic vocabulary. Adapted from Alan 
M. MacEachren, How Maps Work: Representation, Visualization, and 
Design, (Guildford Press: New York, 1995), p 279.
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Figure 12. Halifax Regional Municipality Visitor Map: side 1. (M. Denil – Halifax Rgional Municipality 1998.
cartographic perspectives    
     
                                81Number 45, Spring 2003
Figure 13. Halifax Regional Municipality Visitor Map: side 2. (M. Denil – Halifax Regional Municipality 1998)
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Figure 14. Voyage Beyond Three Seas. (M. Denil. 1995)
